The OVO Energy Tour of Britain 2017
qnomic Impact Report

Stage 7: Hemel Hempstead to Chelienham
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Welcome to Frontline's economic impact assessment of the OVO Energy
Tour of Britain 2017. This economic impact assessment is based upon the
findings from a web-based survey of 1,904 Tour spectators and follows the
principles set out in HM Treasury’s ‘Green Book’ Appraisal and Evaluation
Guidance and the EventIMPACT guidance. This paper explains the impacts
resulting from stage seven of the race, held between Hemel Hempstead
and Cheltenham. As well as a wider Cheltenham Festival of Cycling, with
activities delivered across the entire town. This fook place on the 9th
September 2017. The objectives of the research are to:
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The remainder of the paper is structured as follows:

(

(

Section 2: The event and the visitors

\§

Section 3: Economic impact assessment




2 The event and its visitors

We show some of the key statistics for the race and the Cheltenham
Festival of cycling below:
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The following chart shows the % of visitors who associate each of the following sponsors with the race and cycling festival:
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3 Economicimpacts
To calculate the net visitor expenditure, GVA and employment impacts we

The total gross expenditure at the event was £12,319,681. This can be applied the following adjustments to this figure:

broken down as follows:

Accammadation,
£2 250 537

Food and Drink,

£4,120.82%

Gross
Expenditure
Impact

£12,317,681

Olher (e.g. petral,
porking]). £2, 045 814

Entertalnment,
EFZE675

Shopping/
Souvenlrs,
E1. 568 TEd4

Llocol Travel [e.g-

b, taxi). £447 BEF

Merchandise,

£1,15%.2032
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Deadweight

Money that would have been spent in the area anyway, even
if the race hadn't taken place. E.g. spend by spectators for
whom the event was not the sole reason for their attendence.

Displacement

Money that would otherwise have gone to another business in
the local area. E.g. spend by visitors who would have othenwise
visited ancther local attraction.

Leakage

Expenditure that took place outside of the local area. E.g.
purchases of travel tickets or petrol at the start of the journey.

Multiplier Effects

Knock-on benefits resulting from further local supply chain
purchases by the businesses that receive the wvisitor spend
(indirect multipliers), or the personal expenditure of their staff
(induced multipliers)

W e provide full details of our methodological approachin Appendix 1.




Summary of economic impacts — UK

The figure below shows the net visitor expenditure of the event on the UK economy. We present our findings for other areas in Appendix 2.

Event Average group Avespend per Avelength of
attendance = sze ¥ | group perday X stay
240,000 1.2 £44.70 1.3 days
I | | |
| equals
[ Gross expenditure impact £12 319,431 ]
less - less ., less
Deadweight Leakage Displacement
£5,667 053 £332,631 £2 022 399
I I
plus

Multiplier: £2,1458, 799

l equalks

Met visitor expendiiure: £6, 444 357

plus

Organiser expenditue: £377 000

equalks

Mettotal expenditure; £6,823,397
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We have added the total sponsor, commercial, PR and technical
expenditure associated with each stage in the figure below.

W e summarise the net expenditure, net employment and net GVA impacts,
including this organiser expendifture,inthe table below, which includes both
visitor and organiser expenditure aggregated together.

We have assumed that GVA impacts will equal 51.7% of business turnover,
based on an analysis of turnover and GVA figures for the retail and
hospitality sectors, as reported in the most recent Office for National
Statistics (ONS) Input-Output tables. We also assume a UK average
productivity rate of £39,000 per full time equivalent (FTE) worker (based on
figures in the ONS Blue Book)

Net visitorspend at major events (Em, 2017 prices)

2017 Tour of Britain - Stage 7, Hemel Hempstead to _
Cheltenham £6,446,397

2014/15 FA Premier League (Impact per match, exc il

broadcasting revenue) £4,369,680

MTV European Music Awards (Liverpool, 2008) £3,229,140

Scottish Open Golf (Castle Stuart, 2011) £1,914,476

Imagine Childrens' Festival (Liverpool, 2008) £1,875,100

World Duathlon Championship (Edinburgh, 2010) £840,838

Tweedlove Festival and World Enduro (Peebles, 2015) £831,987

IAAF Grand Prix Athletics (Sheffield, 2007) £219,419

World Badmington Championships (Glasgow, 2007) £193,396

Blue Mile Race for the Environment (Plymouth, 2010) | £64,113

Source: Frontline, EventIMPACTS

Expenditure Dacorum | Cheltenham | Gloucestershire UK
Netvisitor £795,788 £1,063,040 £3,050,322 £6,446,397
spend

Net organiser £29,438 £29,438 £29,438 £377,000
spend

Tofalnefspend | £825.275 IT.092.477 T3.079,759 T8.803.397
GVA T4708,647 T584,8T] IT.592.235 3,507,698
FIE 10.9 14.5 408 90.5
Employment

These impacts compare favourably with the net total expenditure impacts
of other, similarly sized events, which have taken place inthe UK over the

past few years:
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The gross visitor spend figures have been calculated based on the
aggregate visitor expenditure of the visitor surveyrespondents, scaled up to
the total number of visitors. This was then converted to a net economic
impact figure based on the following approach:

We accounted for deadweight by asking the question "why did you come
here today”. Options included:

W atching the race/stage was my sole reason for visiting

W atching the race/stage was part of my reason for visiting

W atching the race/stage was not part of my reason for visiting
Ilive locally

| work locally

W e assumed that any spectatorthat comestothe location solely to watch
the race should be classified as 0% deadweight; that any spectator for
whom watching the Tour was part of their reason for attending should be
classed as 50% deadweight, and that all other spectators should be classed
as 100% deadweight.

Based on experience from previous research studies, we assumed leakage
of 20% at a town level, 10% at a county/local authority level and 5% at a UK
level.
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We measured displacement by asking the question “if the Tour of
Britain/Tour Series had not been on, what would you have done instead of
your visite”. Options included:

Visited another event or place in the host local authority areas
Visited another event or place elsewhere in the host region
Visited another event or place elsewhere in the UK

Visited another event or place outside of the UK

Stayed at home or gone to work

W e classified any expenditure by visitors who would otherwise have visited
somewhere else in the study geography as displaced expenditure.

We estimated the impact of the multiplier effect based on evidence from
previous published research, including reports published on the UK Sport
Impact research database. In previous years we have taken an average
from other sporting events, including the World Half Marathon
Championships and the Rugby Super League Grand Final.

For stages in Scotland, our estimates were based on the mean average
Type Il output multiplier for the retail, accommodation and food and
beverage sectors asreportedinthe 2013 Scottish Government Input-Output
tables. We also assume 75% of this multiplier at alocal level, and 125% at a
UKlevel.



Appendix 2: Local area economic impacts

The figure below shows the net visitor expenditure of the event on the Dacorum economy.

Event Awverage group Avespend per Avelength of
attendance | = sTe ¥ | groupperday | x stay
25,000 1.2 £456.70 1.2 days
I |
| equals
[ Gross expendiure impact £1.177.201 ]
less .~ less =z
Ceadweight Leakage Deplacement
£412.020 £153.036 £0
I |
plus

Multiplier:£183,643

equals

Met visitor expenditure: £795, 783

plus

Organiser expenditue: £20 438

1LE.~|::|I_||::I:5

Met total expenditure: £825.225

TO0506



The figure below shows the net visitor expenditure of the event on the Cheltenham economy.

Event Average group Avespend per Awvelength of
attendance = sFe X | goupperday | X stay
40,000 1.2 £44.70 1.2 days
I I I |
equals
[ ross expenditure impact £1,956 275 ]
less o~ less \4 less
Deadweight Leakage Displacement
£880.324 £215,.190 £43.0358
I I
plus

Multiplier: £245 317
l equals

Met visitor expenditure: £1,043,040

plus

[ Organiser expenditue: £27 4338 ]
l equals

[ MNet total expenditure: £1,092,477
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The figure below shows the net visitor expenditure of the event on the Gloucestershire economy.

Event Average group Avespend per Awvelength of
attendance = sFe X | goupperday | X stay

100,000 1.2 £44.70 1.2 days

I |

equals
[ ross expenditure impact £4,890,487 ]
less o~ less \4 less
Deadweight Leakage Displacement
£2 200,809 £248 988 £242 0879
I I
plus

Multipher: £871,.520

l equals

Met visitor expenditure: £3,050,322

plus

Organiser expenditue: £27 4338

l equals

MNet total expenditure: £3.079,759
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Gender Sample Region Sample

Male 69% South West 37%

Female 31% South East 27%

Age group Sample West Midlands 14%

16-24 4% East of England 1%

25-34 9% East Midlands 3%

35-44 20% London 2%

45-54 40% North West 2%

55-64 20% Wales 2%

65+ 7% Yorkshire and Humber 1%
Scotland 1%
Outside the UK 1%

Type Gross visitor spend

Day £10,069,144

Overnight £2,250,537

Total £12,319,681

Type

Cheltenham Festival of Cycling £32,750

Expenditure

Total Sponsorship Generated £98,805
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Please see the next page for visitor numbers and Expenditure comparison, across the entire OVO Energy Tour of Britain2017
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Total visitor numbers to each stage of
The Ovo Energy Tour of Britain 2017

M Stage 1
M Stage 2
W Stage 3
= Stage 4
M Stage 5
M Stage 6
= Stage 7
~ Stage 8



Total expenditure across all stages of
the Ovo Energy Tour of Britain 2017

M Stage 1
M Stage 2
M Stage 3
ol Stage 4
M Stage 5
M Stage 6
© Stage 7
© Stage 8



